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1. You are involved in an anti-car theft campaign. Identify and explain the 
theoretical basis for and the methods involved in:- 
 Anda terlibat dalam kempen pencegahan pencurian kereta. Kenalpasti dan 
terangkan asas teoretikal dan kaedah yang terlibat dalam:-  
 
(a)  setting knowledge, attitude and practice objectives (penetapan 
objektif pengetahuan, sikap dan amalan) 
 
(b)  strategy development (pembinaan strategi)  
 
(c)  development of appropriate message appeals (pembentukan rayuan 
mesej yang sesuai). 
 
 
2. Discuss the determinants that influence behaviour change in the Theory of 
Reasoned Action and Social Cognitive Theory. Discuss how these 
theories can help in campaign planning, implementation and evaluation.  
Bincangkan faktor-faktor yang mempengaruhi perubahan perilaku dalam Teori 
Tindakan Pentaakulan dan Teori Kognitif Sosial. Bincang bagaimana teori-teori  




3. Fear is one of the most widely used appeals in campaign messages. 
Explain how fear messages motivate individuals to act (or not to act).  
Ketakutan adalah salahsatu rayuan yang sering digunakan dalam mesej kempen. 
Terangkan bagaimana mesej ketakutan dapat merangsangkan individu untuk 
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